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OWNED // Poster

Poster design artifact

Right:
Fold-out informational
brochure

Owned addresses the ongoing practice of forced sterilization
in the United States, a violation documented as recently as
2022 and still permitted in 31 states through laws passed

as recently as 2019. Repeated uterine forms reflect the

scale of women affected. Deliberately severed and slightly
misaligned, the fallopian tubes introduce a quiet sense of
rupture. Text woven into the line work reinforces the central
message: bodily autonomy is for every body.

Recognition:

» CA Magazine Design Competition 2025 Shortlist
» USU Undergraduate Exhibition October 2025
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MOXIE // Brand Identity

)

Moxie is a sparkling soda brand inspired by tattoo culture and Celtic design.
Created for those who seek naturally effervescent beverages without harsh
carbonation, the brand juxtaposes bold, heritage-inspired aesthetics with a
spirited, approachable personality.




GINGER BEER

~ PASSION FRUIT

Flavor range and product-
driven color system

Left:
Packaging system
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DOCUMENTED IMAGE-AS-TYPE // Editorial

fob_2006

sy

by_Joshua_Barajas

For millions of voters,
p May no
longer be enough

citizenshi

W AHEAD OF THE MIDTERM ELECTIONS,

Republicans are again pushing for legisla-
tion that requires documentary proof of U.S.
citizenship to vate

The Trump-backed Safequard American
Voter Eligibility Act, or the SAVE America
Act, sceks to address the president’s long-
standing demands to “fix” LS, elections
that he says are “rigged” and “stolen,” de-
spite no evidence of widespread voter fraud.

“American citizans, and only American

citizens, should decide American elections,”

the White House posted an X in support of
the SAVE America Act, repeating a talking
point Trump has Leaned into for years.

Moncilizen voling is exceedingly rare. It
has been illegal in U.S. federal elections
for more than a century and is a that
canlead to fines, imprisonment and depar-
tation. Despite this, Republicans argue that
noncitizen voting is a grave concern.

The House approved the billin a 218-213
vote Wednesday night. But the legislatien
has an uncertain pathway in the Senate,
where previous iterations of the measure
stalled. The Senate is considering its own
bill on noncitizen voting.

Voting rights groups say the SAVE America
Actwould disenfranchise millions of Amer-
icans if possed.
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DOCUMENTED responds to one of the most contested
voting rights bills in recent memory. Torn pages from a
U.S. passport—a document at the center of the debate—are
collaged into the letterforms themselves. Their ragged
edges and loose threads suggest a fragile sense of legiti-
macy. The word breaks at an unexpected point to echo the
tension at the heart of the issue.

Left:

Constructed imag-
ery forming headline
letterforms

Top:
Torn passport
collage detail

Bottom:
Image-as-type
editorial spread

44
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“Nine percent of American citizens—
or 21.3 million people—don’t have
ready access to proof of citizenship’

The president has rariped up his slection
demands in recent wesks. Trump, wha has.

Hers's  shoct guide 1 the sbection-ralated
bils I the spotiight ght .

070 of those documents i an 1D that i

RIEAL I3 are s iabia 10 bath citizenssod
noncitizens, Morales- Doyl

What_does_the_ SKVE Americ_Act_de?
The Save Anerica Act s 40 cpanded e
ian f lgitabon hat th House pavae

4
twice in as many years. It failed 1o clesr the

Sonate in both cases

Laing o vote i foderal st For et

The act alse
photo ID 10 vote in person, and 3
eligible phata 1D bath when requ
aubmiting an pbsentss

There are sther peovisior
SHVE At
el cants. b prode 97

iLaanabi i erson o mandating
iates kst to make sure onk 5
cidzans are regared

peorie. i maana passor
of birth certifcate. g :
¥ the 5l ts ctrer aigie doc
menisthatcan prow cizeashvg, ey may
R
said Siv-hNu':.:s\:hdlu director el the
aing ghta snd sl ions oot
Erennan Canter for Justice. x e

il o peeride documestsn
1. These pensities
o dualisa U5, cit
Rachel Crey,diecctor of the
Falicy Center's Elections Project.

This 5 ome o e “mest concern £ 8747
S6835” i he SAVE Arer o At Becaust
it grves “vague dacredion” fe an ¢lecl ¥

As with any-
thing in election ;
administration

policy, the devil
is in the details
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BAUME // Brand Identity

@;ﬁ
BAUMI

Rooted in the belief that less, done precisely, is always
more, Baume is a luxury hygiene brand designed for those
seeking genuine skin barrier support without unnecessary
ingredients. The identity draws inspiration from the cathe-
dral mosaics of Lyon, France, reimagining their geometric
patterns as a visual language that mirrors the structure of
skin cells. Each product line carries its own iteration of this
system, unified by a deliberate minimalist sensibility.

BAUML

EST 9 2026

Aktiv Grotesk Bold Lora Bold
Aktiv Grotesk Semibold Lora Italic
Aktiv Grotesk Regular
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P BAUME

LE BAUME
Restorative Balm

Le Baume hero
product packaging
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REPLENISH
Creamy Cleanser
Netto

Crémeux

This clarifying body wash with Salicylic
Acid, Niacinamide, Zinc PCA and Salix
Alba Bark Extract gently exfoliates within
the pore to remove excess sebum and

V /N
3 i
impurities to regulate sebum production 2/
and visibly reduce congestion.

Apply to damp skin and massage gently.

|
Rinse thoroughly with lukewarm water. I {
Use morning and evening. l
A A

BEPLENISH

Creamy Cleanse:

REFINE
Body Wasl

Ce nettoyant crémeux doux, non décapant, enrichi
en Céramide NP, Extrait d’Avoine, Squalane et
Giycérine, nettoie la peau en profondeur sans
Pérturber sa barriére naturelle o hydratation, tout en
apaisant et en réconfortant les peaux séches ou
sensibles 4 chaque utilisation.

Appliquer sur la peau humide et masser
doucement. Rincer abondamment & leau tiéde.
Utiliser matin et soir,

. a8

Refine and Replenish
product line and
visual system



Refine facial
oil packaging

REFINE
Clearing Complex

Top:
Packaging system

Bottom:
Product detail
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GARDNER MUSEUM // Comprehensive Rebrand

A comprehensive rebrand concept for the Isabella Stewart Gardner Museum,
one of Boston’s most storied cultural institutions and the site of the largest
art theft in history. The identity centers on a logomark that holds two ideas

at once. The circular form of the “G” reflects the museum’s commitment to
radical inclusivity, while the negative space forming an “M” quietly references
the thirteen stolen works, echoing the empty frames that still hang on the
museum’s walls.

Recognition:
» CA Magazine, Mar/Apr 2026

G Gardner

Merriweather Bold Italic
Merriweather Regular
Merriweather Italic
Merriweather Light
Merriweather Light Italic

Raleway Bold
Raleway Semibold
Raleway Medium
Raleway Medium Italic



A Model Family e b { Waters of the Abyss: ASeattle Family

Anterseitiza of Ssinit and Frendonn

Edouard Manet Fabiola Jean-Louis Mary Ellen Mark

Ot 10, 2024
fan 20, 2005

Exhibition poster systemz=sm——— -




Brand application




Business
card system

Thank for yerar iane s b b0 e frorn you soam.
Respectly, |

Lindalan
Liberal Arts Deparment Chlr.

Stationery system
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“dissecting america’s
shadow surgery

From America’s early eugenics movement to
troubling recent allegations, forced sterilization
continues to target the most vuinerable among us

IN A CHICAGO HOSPITAL IN 1915, DR. HARRY HAISEL-
den stood over the bed of a newborn with physical abnormalities
and made a cholce—he would deny treatment and let the infant
die. When confronted by Catherine Walsh, who pleaded with him
to save the child she described as *not a monster... a heautiful
baby,” Haiselden laughed and replied, “F'm afraid it might get well.”

This incident wasn't an isolated case of one doctor’s cruelty.
Rather, it represented the mainstream American eugenics move-
ment, a crusade that led to the foreed sterilization of over 60,000
Americans who weredeemed “unfit” and which eventually inspired
Nazi Germany's own sterilizatian programs

The Eugenics Movement:

America’s Dark Export

‘The American eugenics movement began In the early 20th century
with the pseudoscientific bellef that society coukd be improved

by preventing those deemed “unfit” from reproducing, Backed by
prominent acadenics, wealthy philanthropists, and government
officials, the movement targetedt those considered “feebleminded.”
immigrants, peaple of color, and those with disabilities.

In 1927, the Supreme Court legitimized this practice in the infa
mous Buck v. Bell decision, where Justice Oliver Wendell Holmes
Jr. declared, “Three generalions of imbeciles are enough,” approv-
ing the forced sterilization of Carrle Buck, a young woman falsely
labeled as “feebleminded.” This ruling has never been explicitly
overturmed.

Many Americans don't realize haw directly our eugenics programs
influenced Nazi Germany. Adolf Hitler studled American eugenics
laws carefully. In Mein Kampf, Hitler wrote about American
Immigratian restrictions with admiration: “There is today one
state in which an effort is made to reach a better coneeption...the
Ameri Inion categorically refuses the immigration of ph
cally unhealthy elements, and simply excludes the immigration of
certain races.”

uasueliow

Aiaflns mopeys s pouawe Bunasssip siadieos usnpy




Feature article
opening spread

Volition is a magazine concept built around the conviction that meaningful
change begins with conscious, deliberate action. The essays explore inten-
tionality in many forms—from designers choosing socially meaningful work
to individuals reclaiming healing practices, from advocates fighting for bodily
autonomy to artists making considered creative decisions. Though varied in
topic, each piece reflects the power of purposeful choice.

Recognition:
» CA Magazine, Mar/Apr 2026

VOLITION: DESIGN
THEORY ZINE

// Editorial
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volition

WHEN PETER SAVILLE BEGAN DE-

signivg allim covers o Pactory Records

in the late 1970s, he wasn't just creating
for msic.

behind his revolutionary approach o
design. His work with Factory Reeords be
came hegondary not ust for their aesthetic

P
e Vil Langliage that infbenced gear-
ations of artists and designers.

Saville emerged from a past. punk cultural

moment hungry for radical visual expres-

sion. His imolvement In the music scene
aftera

illance but for their
tual dopth.

For instance, the kcanic Unkoown Plea-
sures oltum cover for Joy Division fentures
an image from The Cambridge £
pecia of Astronomy.The ek, sclntiic
vad from the first

discovered pulsar llustrated the band's
Intense, minimalist sound. It wasnt just an
‘

[posiny.
The black and white image, with s mys.

st and broaccaster Tory Wilson, which led
o Wilsen commissioning the st Eactory
poster (FAC /). This Initslproject evolved  albar cover, It was a piece of vt
o 4 deeper partnership, with Saville
becoming one of thy against

! :
Wilson, manager

appearing on everything

Hab Grelton, and sctor Alan Erasms

What sef Sawille apart

from -shirts 10 tatloos decades later,

a

was something virtually unheard of in
commorcial disigre compiete creative
I t

gnp
Intelicetizsl and delibertely provoctive
He drew Inspiration from medernist design

movements, e Jan
ry, he was granied ¥ e now
of autonomy wuth culture. Saville

and approach to design. | never had to
answer to anyone,” Saville emarked about
his time st Factory: This froedom was un-
orthodox—a 22-year-obd designer with no
creative oversight, making deciskons that
defined the visual dentity of bonds like
rder Vihile most

Fefarred to his carly works s “acts f ap-
propriation,”draning garaliels 0 how

artistsinthe fine art world engaage with
and reinferpred existing imagery.

Rather than creafing
o photographs us

i
e common practice

tight

constraints and client expectations, Saville
ted more ke on artis, folloning hts

own Instincts and nterests. This unusual

images from art hisory sccre fextboais,
and oiher sources, recontextuakzing them
for album covers. His approach to design

conlc albam covess in music history.

about communication; each cover was a
:mruu, comsircte e bl from

information | veas roceiving in the mid- 705

repla)
st mere wmq.-.m,mmmm Ttwssn
b wilh

. Savile recalled.

post-modem oyl

reed'used her public im-
age to drive her career in
away that feels hauntingly

contemporary

daughter. As she sakd n her correspon-
, L my own property,” expressing
mrnmnl.lgmwl her freedom
financial security. In the end, -:heumy

e place, on the pages where she should
e listexd,  monolithic wall of male graphic
designers (al of whom, | am sure, are ves
alentexdin their own right). Hor nanme ap-

alson man

pars in ‘published n 2012,

whlhmmg in palite mlrmmum
of the e

Lumlmm\lmmﬂiaﬂudrh exictly

exacily 10y herdeath, where
Meggs names her s “the first American
worman (o gain prominence i a graphic

designer” and \mlhmammage from her
bk, Arabeila an Araminia, alang with

particularly women withaut the proteciion
of Uhedr own money, really were at the turm
ofthe ooy oy e of i
designers the early days. of the
prmmnumun fomlmpl‘\kuhﬂy
those of wor

What gives me pause Bhwhgulsdul
she actually was for that brief three.year-
period between 189598,

110years Later, perhapé we knowa itthe
bit more,

What does this show mean tody? I was
Interesting-even a kit biltersweet=1o
view this show with the
Backdrop of this summer's repeal of Roo
v. Wade. | felt aware that | was viewing.
Reesfs

the

r-rmmsq,-s Even with this pny;xs\
recording of her success, few des

mbrmmlwymlawmnm

e forgotton —na time when women's
ights seemed to be comtracting once
again, Her rise (o fame carves.om oddly

fanala at,whore

baoks ¢he iustrated, a woman whose
‘work was featured In shows at the Nelson
At he Vet and Son Fonciico Art

lie s . bul then
also predicts, that artisr's denrise, We are
st as nterested today In the lives of the
artists we admire. While we seemn 1o be in 3

submerged wuummy,malms my blood
run a litthe cokd.

| went back ta see If | had

the rights we claim over
‘our bodics, | doubt amyone would question
that our work is far from done. To see 0

wormsn sinuggling with theee same sues 3

Hitory of Graphic Design,ond fourd m

adrken

BTHIN 1PVELA BRI I0R DHIAPS 29150

et

b PRI

hisdesigns ... cap-
tured the zeitgeist
of their moment

lping draft a re-

ve and immea-
surably harmful code
of public discourse

Eneouraged in this direction, designess
mnappnyxmursmu:namglmlm.m aell
dog bisclts, designer coffee, dianionds.

ir gel, cigarettes, credit

. bull toners, ight beet
an heavy-duty recreational vehicles.
Commercial warlk hes always i the bilk,
bt many graphic desigrers have now let
it bacome, In arge measure, what graphic
designers da. This, in turm, is how the world
perceves design. The professon’s time and
onergy ks used up manulfacturing demand
for things that are Inessentialaf besL,

Many of s have grown increosingly
uncomfortable with this view of design.
Designers who devote thelr efforts pri-
marily to advorsing, marketing ard bran
development are supporting. and implicitly
endorsing, 8 mental ervisonment 60 s3tu-
raded with cominrcial messages that it s




changing e very iy cfen- commers
speak, think, fee

Anather notable work was his design for
Pew Order's Technigue album, which fea
ared a tatue o Hefmes photographed on
the sland of iza

tion. l-)ylm\mg«mmmm desgnass
spuace for evnceptisal art st egies, Saville
expanded what graghic design could b.

His work de hat visual com.

and
necping with his appropy
proch, Suvlejraposedcasues mog
ery agais o bok, meodern color pi

For New Order's Repubiic In !'m.s:r-u s

simultancausly, serving commercial pue.

ot vl angaging wihaeHistory,
ral e philosophy.

Saville's wark conlinucs 1 be levant

rating
clements of American wmmmm-m!w.
reflesting the changing cultutal landscape.
As Saville himself described I, 1 the early
1970s.areyourmood boad, he West

today P
to Image-making Inanery of endiess
samplig ard appropriation eriabled by
digtal ool his methedlology reminds
us that meaningful recontestualization

rdestination. ' Elot

and cultursl lteracy.
[

Gould in T
movie that | was living in my head.”

After his formal relationship with Factory

crset in the early 19905 Savill's career.

swerved. He became a pariner at Penta-

gram design fiem in Landan, worked nith
M ey

i "

work of countess contemporary fesigners

His willingness 1o appropriate eXisting Ii-
nd

culture aid continues to Inspire desigrers
‘working across media platforms.

Savill powerful ren

mher

John € ally made sig

hat design can b a pawetul form of cul

et lusds hion Industry

In the carly 2154 cont

ow

for the city of Manchester

1 10 become a mean

fashion
brands uch 5 Cabin i, Burberry, and
Lacoste. A retrospective exfibition, 7he
Peter Savlle Show, at London's Design
Musenm In 2003 cemented his staius a5

ful cultural artfact
toevolve, his approach remairs a poworful
testament 1o the potential of graplic de-
sign, not Just to communicate, but o chal
lenge, provoke, and reshage our colkective

one of the most i
ersof his geneeation.

It was his early work, however, that truly
defined his legacy. He tromsformed the
album cover from 3 mere protective sleeve
Intoa eritical piece of artistic communica

new mmmrmmin, The scope of dobate.
b

st b chal-

reductive and \mmnwnmmmde
of public disevurse

There are pursuits more worthy of our

lenged by olher perspectives expressed,
Inpant, through mcv\s\nl angunges and

probleme-solving sk
environmental, social and cultural crises
‘Many cultral

1964,
gned e orga o our s obe

Interventiors,

‘:ullun their

books, nagarines, extibitions, educations
tools, (elevision programs, fles, charta-

anly groam more urgent. To
day We renew their manifesto in expecta-

projects u uire o expertise
g rgenily reg oo

‘We propase a reversal of priorflcs in
favor of mere ussful,lasting and demo-
cratic forms of communication—a mind-
shift aveny from product market g aned
toward the exploration and production of a

pirss before

Jorathan Bara Tibor Kt
brock cifery K
Zuzana Licks
Ellen Lupton
Katherine McCoy
Armand Mevis

L Abbrt Miller

Mo Broinsaa Lucienne Roberts
Sian Cook Erik Splekermann
Linda von Dewr.sen Jar von Toorn
Chs Diton Teal Triggs
Willizm Deentiel Kudy VanderLans
Gert Dumibar Bob Wikinson

Simon Esterson
Vince Frost
Ken Gorlard
Milton Glaser

Andrew Homard
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Ethel Reed's brief but brilliant career in 18905
graphic design reveals how she strategically
used her image while challenging Victorian
conventions through coded visual language

volition

g 708 w0

decitions, As the National Women's Lin
Center report notes, “There's this kiea that

with disabilties. The current laws that

1WAS DELIGHTED TO CATCH THE
Ethel Reed exhibi this summer on my

first visit to Manhattan's Poster House, an
excellent (relaifvely new) design museum
dedicated to the art of the poster. The mu-
il tres supaty shom, s e
mescular show on Russian constractivis!
et nd  very e donsts n:um,
exhibil ulﬂ!llim\m) o

orable lustrations from the art nowveau
book publishing renaissance were made by
4 woman namesd Ethel Reed?

Reeds career began quite by accklent
when she was anly 20 years old with the
publication of ane of her mages in the
Baston Herald. In three short years—be
tween 1895 and 95— Reed created wikd

portrayed inshow cards from Hollywoad

Iy pej

d lerary

op
step throsigh to the show on Cinel Reed.
enjoyen RoesFs work, bt alter muy frst
IMprEssions, this show has been nipping 3t
the edgiesof my il praciice, riggling me
and requesting further Attenton.

Ethel Reed, a designer/llustrator discov.
ered . ery young womsn In 1895, rose
tothe top of her field cre
for the Baston pablls
hortyears lates,she disappeare entire-
Iy—she has exfsted s o graphic e
mystery for neaty a century. Her beguiling

for "
publications of the time.

Her designs bore the falntest rresistible
whilf af the taboo. Sexually outré for

the period, her designs are nearly all
‘self-portraits in flowing off-the-shoulder
robes, during a period whe woren were
oo pulite to shen an unclothed ankle, The
work walked alne: her images were coy
‘enough that they binted at more, yet still
polite enough for public consumption.

Ethel Reed's work was perfect for the early
dlays of lthograply, when aivertisements

‘youthful,joyous, and poscessed of thoir
‘own charfsmatic porer—made her work
dorirg and Just- o he-edge of rsqué for
the audiences of the 1890's.

While koking 3t her work, It confounds me
that i ot know more about Ethel Recd
bofone now. Reed i

<ol at last arge color Histrs
{ians. Her dramatic deskys made the most
‘of a medium that eeded to express isell
in a limited color plette with bok forms.

and e wark Kol Reed was aso

e poriod when publishing
began to drive book sabes by averis-

ing ew books with colorful collectable

of
Kal Chopin,aeivea el of the

posters. These pe
Rewds lyrical

suffragetie
with Carre Chapman Catt and Elabeth
Carly Stanton, both heroes of mine. Her
works are images | have studied before.
How could | have missed thal these iafi-

ustratons of Werseyldie.

Reed fokded these rambunctious
Hustrations coded messages using the
Vielorian language of flowers. hany of her

many of us have inter-
nalized eugenic thinking
without realizing it

by women of color, immigrant, and people
it these

guordianship

peapie with [ ] can't
understand sex and pregnancy, 50 50

one has ta make thal devision fm'ﬂ»em
Imumigrants in detention uften face lan-
guage barriers, bmited kegal resources, and
a power imbolance thal makes coercion
asar. The allegations about ICE detention
practicess highiight how immigration stalus
creates additional Vulnerabilty.

could Iy ! q
other forms of reprocuctive freedom

Advocal orlgivechinge, Conact

Mor s
 basiec human righ. The right 1o make
deciskons about anes own body—includ-
i whedher to have chikdren - shousd not
‘depend on race, class, imenigration status,
ordisability. When Uhese rights are com.
promised for anyone, the principie iself s
wekered for everyone

Your t repealing
laws that allmv farced sterilization. Push
for stronger Informed consent require-
ments and befter nguage access in
medical setings.

Listen 1o and amplify offccted volees.
“Those who have experienced reproductive
injustice irsthand shouk Jead the conver.

their stortes and perspectives rather than

0 porerty may face pres-
mmmwhﬁmlnrmmmmf Taking Action sation abwut solutions. Follow and share
practitioners Your d i can be used to
benefits or medical care, s documented in in the ight for ek for hem
the Relf case, badlly
i Exomine

These Intersecting vilherabiltis reflect
L

‘and others. Leam about

and medical practice.

Everybody's Fight
Reproductive justioe advocates emphasize
that the fundamental il righis o abor
tion, procreation, and parenting are dee
ki All s i of repredctive 2
autanomy fac ongoing threats, particular-

the forces sterilization laws that exist in
‘your state. The National Womer's Law

have lnmmalml@ugfmemnkmgn hout
realizing 1. Question assun
who *shauld” or “should not” have chikiren

Conter rep an apperd that
dtails specii aws in very US, state
and teritory Shre his nformation with
others 10 raise awareness about these

%

Iyfor
that first torgeted the

fighting for
reproductive justice. Groups lod by those

“feebleminded” eventuslly pread fo target
Imalgrants, people o color, o peaple

forced sterilzation are
doing crucial work o change policies and
support victims. Seek out organtzations led

and who is copable of making I
These rights form the foundation of human
dignity. When we stand up for ihe repro.
dusclive rights of those Who are margn
ized, we affirm a principle: that proter
all—that each person shoukd have the final
say over what happens to their own bocly
T fight for bodily autonomy i every-
bodys fight.

pr—

fbey porenoEs

nsusLow
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Editorial spreads demon-
strating the visual system
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ORACLE: CULTURE
MAGAZINE

Cover design and
nameplate treatment

// Editorial

=
=

February 2025

ORACL=




how crystals bal-

Oracle is a digital culture magazine built around a single tension: the an-
cient made accessible. Focused on metaphysical topics such as crystals,
affirmations, healing modalities, and spiritualist concepts, the publi-
cation pairs elevated, minimalist design with content that welcomes
both seasoned practitioners and curious newcomers. In spirit, it sits
somewhere between a contemporary lifestyle magazine and the practical
guidance of Better Homes and Gardens, reimagined in dark mode.

Recognition:
» CA Magazine, Mar/Apr 2026

centuries, ceystalsare thoagh ta nier-
st with the body's energy ek, pro-
‘moting relaxation, easing discomfort,
and cnhancing ematonal harmooy: By
placing specific stanes on chakaas o
sreasof tensian, pracitioners seek 10
channel and direct energy for healing,
Bk what mekes crystals effctive, and
o do they work with the body’s
energy? Exploring their unique prop
exties provides insight into ther roe in
hlistc wellnes.

Left:

Feature article
opening spread
Right:
Masthead and
editor’s letter
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SONDER TOUR POSTER // DEC 2023

SONDER TOUR // Poster

Apauusy| Jowiep

JLAew

Sonder is a redesigned tour poster for Dermot Kennedy’s concert of
the same name, a performance | attended in Salt Lake City. The show
was dynamic and visceral, with motion graphics seamlessly integrat-
ed into the stage design. The poster translates that kinetic energy into
visual form, drawing on original imagery to evoke the lived experience
of Kennedy’s music.

Recognition:

» CA Magazine, Mar/Apr 2026
» USU Annual Undergraduate Exhibition January 2024
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LOGOS // Branding
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ISSIMA // Brand Identity

15SIMA

EXTRAORDINARY EVERYDAY

Issima is a dessert brand concept that reimagines nostalgic
American sweets through a contemporary, globally inspired
lens. Drawing inspiration from familiar treats and unex-
pected flavor pairings, the brand celebrates the idea that

everyday desserts can still feel extraordinary.
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Nunito Black Souvenir bold
Nunito Bold
Nunito Bold Italic

Nunito Medium

Souvenir Italic

Nunito Regular
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Top:
Storefront brand
application

Bottom:
Retail packaging

uasualiow epuewe

Z

9202 ¥V // ALILN3IAIl ANVYE VIWISSI






Environmental mural
application

Inspired by my travels through Guatemala, | created
this piece to capture the surreal vibrancy | experienced
while immersed in the country’s landscapes, culture,
and layered history. The illustration translates those
impressions into a visual celebration of a place that
made a lasting impression.

GUATEMALA // Cultural lllustration
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NYT EDITORIAL ILLUSTRATION // NOV 2025

THE NEW YORK TIMES MAGAZINE // Editorial
EDITORIAL ILLUSTRATION

Editorial illustration spread

This editorial illustration explores themes of
time and mortality. Our relationship with time
is deeply personal, yet its passage is something
we all experience together.

INHUMAN NATURE The Greek director Yorgos Lanthimos has
By Alexandra Kleeman drawn acclaim = bul also intense backlash
Jor his primal visions of contemporary life.

This June, the Greek filmmaker Yorgos Lanthi-  is known for creating darkly surreal and uneasily hilarious cinematic
mos traveled to Ingmar Bergman’s former res-  worlds that reflect our own back to us in a distorted light. “Dogtooth”
idence on Faro, a remote Swedish island dotted  (2009), made in Greece ona shoestring budget and subsequently nomi
with dairy farmsand ancient limestone pillarsand  nated fora best foreign-language film Oscar, depicts life onanisolated
a dwindling population of 500 full-time residents  family estate, where three adult children live under the cultlike control
who speak adialect of their own. He had been invit-  of their parents, who teach them that the airplanes passing overhead
e to give atalk during Bergman Week, anannual fes-  are actually tiny plastic toys and that no child is old enough to leave
tival atwhich fans attend lectures and sereeningsand  home until their upper incisor (or "dogtooth”) falls out on its own.
go on "Bergman Safaris.” driving on one-lane roads  Desperate to escape, the eldest daughter knocks her own tooth
to the pebbly coasts and placid cabins where many — out with a dumbbell in their brightly lit bourgeois
of the Swedish director’s films were made. Lanthi his first English-language film, “The Lobster" (
explored the Bergman residence with its clean linesand  marriage has recently ended is sent to a cou side hotel, where
windows opening directly onto the Baltic Sea, examin- e must find a new partner within 45 days or be transformed into
ing notes in the director’s own handwriting scrawled  the animal of his choosing. When the man breaks frec to joina
directly upon the furniture (*I'm suecessful at my career,  ragtag resistance movement inthe forest surrounding the hotel,
and I'm still sleepless™). He watched an original print of e discovers that this new community’s rules are different but
“Persona” inthe 15-seat private theater, where Bergman's  no less draconian: He can live among them for as long as he
ownample leather reclineris always leftemptyinthe front  likes, but any romantic or sexual activi
of the room, and even viewed a segment from one of his  punishment. In "The Favourite,” his r
own works (“Dogtooth,” his second film), something he  vie for the affections of an impressic
hardly ever does. While editing. he watches each film over
and over, so by the time it’s ready to be shown, he “can’t wait
until it’s the last time, for at least 10, 15 years” His reaction
was similarto the one he'd once had while rewatching “Kinet:  almost primordial struggle to survive within its confines.
ta,” his first movie: “Strange, strange, but not so bad, really” Ingmar Bergman might well have recognized the deep
“It made me wonder if I might want to have a place of my  curiosity that drives these films: Like Bergman, Lanthi
own like that someday.” he told me over breakfast the morning  mos is fascinated by the drive for control — in both its
after his latest film, the English-language period drama “The  mundanities and extremes — and by the inscrutability of
Favourite,” opened this year's New York Film Festival. “Someplace  human behavior. But if Bergman's work elevates these
to create and be alone. An island where writers could come o struggles to the realm of the metaphysical, Lanthimoss
work on scripts and my editor could come to finish our projects”  approach is less lofty, ballasted by bloed and grit. An
Ifyou had a placelike that, I pointed out, people might want tovisit  ordinary toaster becomes a device for punishment;
it someday too. They might want to touch the director’s belong-  awoman is ferried to an ophthalmologist’s office in
ings, take photographs of the director’s notes, go on a Lanthimos  order to be blinded for her transgressions against
Safari. The thought made him visibly uncomfortable. “Probably  the community. “All our stories begin with obser-
safer not to have anyplace, actually.” he said with a slight shrug. ituations that already — according to us
A boatload of cinephile tourists, a remote and isolated location thimis Filippou, a Greek playwright
and the looming p fan hority — the combinati ter on four Lanthimos films, told me
is odd and unsettling enough te form the premise for one of Yorgos by email. “We take these situations and we exag:
Lanthimos’s own films. Famously crypticand publicity-shy. Lanthimos ~ gerate them, we make them bigger in order to

bathroom. In
a manwhose

subject 1o grisly
w film, two women
le, mereurial Queen
Anne, well aware that losing her favor would putan end to
theirambitions of power, status, even survival. Each of his
films foreground the claustrophabia of the civilized and an
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BEETHOVEN FESTIVAL // APR 20.



MILLENNIUM TRILOGY // Book Cover

6l

The Girl Who Kicked
the Hornets' Nest

The Girl Who
Played with Fire

The Girl with
the Dragon Tattoo

Collector’s
box set



The Girl Who
Kicked the
Hornets' Nest

Stieg Larsson
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A cover system for Stieg Larsson’s Millennium Trilogy built
from fragmented binary code that forms and dissolves into
figurative imagery across the three volumes. The shifting
code echoes the series’ central tension between institu-
tional corruption and the individuals who dismantle it from
within. The collector’s box unifies the trilogy as the binary
pattern continues uninterrupted across the spines, forming
a stretch of breaking code.

Series cover
designs
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amanda
mortensen

education

Utah State University / May 2026
Graphic Design BFA—GPA 3.6

recognition

USU Highlights // Apr 2026
USU BFA Senior Show // Apr 2026

USU Student Research Symposium // Apr 2026
Presenter

CA Magazine // Mar/Apr Issue 2026
Student Showcase

USU Annual Undergrad Exhibitien // Oct 2025

CA Magazine // June 2025
2025 Design Competition Shortlist

USU Annual Undergrad Exhibition // Oct 2024

Book Arts & Relief Exhibition // Apr 2024

USU Annual Undergrad Exhibition // Jan 2024

Art History 4260 Virtual Exhibition // December 2022

USU Annual Undergrad Exhibition // Nov 2022

GRAPHIC DESIGNER

435-232-1975
amandalmortensen@gmail.com
mortensendesign.com

AUG
2024

PRES

APR
2005

NOV
2008

DEC
1999

MAR
2005

experience

ARREMELLE BOUTIQUE // Contract Designer
Remote

Brand identity consultation for a boutique clothing
company. Developed logo and wordmark concepts and
guided revision and selection, resulting in a final identity
currently in use. Identified naming inconsistencies and
visual discrepancies and delivered recommendations to
strengthen clarity and cohesion. Currently provide guid-
ance on creative direction to maintain brand consistency
and coherence.

PREMIERE REAL ESTATE / Assistant Office Administrator
Logan, UT

Maintained and updated MLS listings to ensure accuracy
across a high-visibility database. Coordinated appoint-
ments, managed calls, and served as a client point of
contact. Audited contract files and handled deposits to
support compliant, detail-driven operations.

GLOBAL MART, INC // Customer Service Supervisor
Providence, UT

Supervised daily operations, managed schedules, and
maintained efficient team performance. Developed a
training program to improve onboarding and procedur-
al clarity. Assisted customers and oversaw returns to
ensure accurate inventory.

skills software
editorial Bridge

poster Illustrator
brand identity InDesign
packaging Photoshop

web design Microsoft Office
illustration

workshops

Martin Venesky // Mar 2026
Laurie Haycock Makela // Mar 2026
James Martin /f Apr 2025

Marc Mckee // Mar 2025

a

Designed and produced
by Amanda Mortensen

Set in Montserrat and Karla

Created using Adobe
InDesign, lllustrator, and
Photoshop



