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OWNED //  Poster

Owned addresses the ongoing practice of forced sterilization 
in the United States, a violation documented as recently as 
2022 and still permitted in 31 states through laws passed 
as recently as 2019. Repeated uterine forms reflect the 
scale of women affected. Deliberately severed and slightly 
misaligned, the fallopian tubes introduce a quiet sense of 
rupture. Text woven into the line work reinforces the central 
message: bodily autonomy is for every body.

Recognition:

  » CA Magazine Design Competition 2025 Shortlist 
  » USU Undergraduate Exhibition October 2025

Poster design artifact 

Right:  
Fold-out informational 
brochure
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Moxie is a sparkling soda brand inspired by tattoo culture and Celtic design. 
Created for those who seek naturally effervescent beverages without harsh 
carbonation, the brand juxtaposes bold, heritage-inspired aesthetics with a 
spirited, approachable personality.

MOXIE //  Brand Identity



am
an

d
a m

orten
sen

4
 //  N

OV 2024
M

O
X

IE
 D

R
IN

K
 E

M
B

LE
M

Flavor range and product- 
driven color system

Left:  
Packaging system
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DOCUMENTED IMAGE-AS-TYPE  //  Editorial
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DOCUMENTED responds to one of the most contested 
voting rights bills in recent memory. Torn pages from a 
U.S. passport—a document at the center of the debate—are 
collaged into the letterforms themselves. Their ragged 
edges and loose threads suggest a fragile sense of legiti-
macy. The word breaks at an unexpected point to echo the 
tension at the heart of the issue.

Left: 
Constructed imag-
ery forming headline 
letterforms

Top: 
Torn passport 
collage detail

Bottom: 
Image-as-type 
editorial spread



7

BAUME //  Brand Identity

Rooted in the belief that less, done precisely, is always 
more, Baume is a luxury hygiene brand designed for those 
seeking genuine skin barrier support without unnecessary 
ingredients. The identity draws inspiration from the cathe-
dral mosaics of Lyon, France, reimagining their geometric 
patterns as a visual language that mirrors the structure of 
skin cells. Each product line carries its own iteration of this 
system, unified by a deliberate minimalist sensibility. Lora Bold

Aktiv Grotesk Thin
Aktiv Grotesk Regular
Aktiv Grotesk Semibold
Aktiv Grotesk Bold

Lora Italic
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product packaging
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Refine and Replenish 
product line and 
visual system
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Top: 
Packaging system

Bottom: 
Product detail 

Refine facial 
oil packaging
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GARDNER MUSEUM //  Comprehensive Rebrand

A comprehensive rebrand concept for the Isabella Stewart Gardner Museum, 
one of Boston’s most storied cultural institutions and the site of the largest 
art theft in history. The identity centers on a logomark that holds two ideas 
at once. The circular form of the “G” reflects the museum’s commitment to 
radical inclusivity, while the negative space forming an “M” quietly references 
the thirteen stolen works, echoing the empty frames that still hang on the 
museum’s walls.

Merriweather Bold Italic

Merriweather Light Italic
Merriweather Light
Merriweather Italic
Merriweather Regular

Recognition:

  » CA Magazine, Mar/Apr 2026 Raleway Bold

Raleway Semibold

Raleway Medium

Raleway Medium Italic
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Exhibition poster system
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Brand application
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Business 
card system

Stationery system
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16Volition is a magazine concept built around the conviction that meaningful 
change begins with conscious, deliberate action. The essays explore inten-
tionality in many forms—from designers choosing socially meaningful work 
to individuals reclaiming healing practices, from advocates fighting for bodily 
autonomy to artists making considered creative decisions. Though varied in 
topic, each piece reflects the power of purposeful choice.

VOLITION: DESIGN
THEORY ZINE

 //  Editorial
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Recognition:

  » CA Magazine, Mar/Apr 2026

 //  APR 2025Feature article 
opening spread
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Editorial spreads demon-
strating the visual system
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ORACLE: CULTURE 
MAGAZINE

 //   Editorial

Cover design and 
nameplate treatment
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Oracle is a digital culture magazine built around a single tension: the an-
cient made accessible. Focused on metaphysical topics such as crystals, 
affirmations, healing modalities, and spiritualist concepts, the publi-
cation pairs elevated, minimalist design with content that welcomes 
both seasoned practitioners and curious newcomers. In spirit, it sits 
somewhere between a contemporary lifestyle magazine and the practical 
guidance of Better Homes and Gardens, reimagined in dark mode.

Recognition:

  » CA Magazine, Mar/Apr 2026

Left: 
Feature article 
opening spread

Right: 
Masthead and 
editor’s letter
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SONDER TOUR //  Poster

Sonder is a redesigned tour poster for Dermot Kennedy’s concert of 
the same name, a performance I attended in Salt Lake City. The show 
was dynamic and visceral, with motion graphics seamlessly integrat-
ed into the stage design. The poster translates that kinetic energy into 
visual form, drawing on original imagery to evoke the lived experience 
of Kennedy’s music.

Recognition:

  » CA Magazine, Mar/Apr 2026 
  » USU Annual Undergraduate Exhibition January 2024
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Poster design artifact
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LOGOS //  Branding

 //  2024–2026
LO

G
O

S



23

ISSIMA //  Brand Identity

Issima is a dessert brand concept that reimagines nostalgic 
American sweets through a contemporary, globally inspired 
lens. Drawing inspiration from familiar treats and unex-
pected flavor pairings, the brand celebrates the idea that 
everyday desserts can still feel extraordinary.

Souvenir bold
Souvenir Italic

Nunito Black
Nunito Bold
Nunito Bold Italic
Nunito Medium
Nunito Regular

U D
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Top: 
Storefront brand 
application

Bottom: 
Retail packaging
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Inspired by my travels through Guatemala, I created 
this piece to capture the surreal vibrancy I experienced 
while immersed in the country’s landscapes, culture, 
and layered history. The illustration translates those 
impressions into a visual celebration of a place that 
made a lasting impression.

GUATEMALA //  Cultural Illustration

Environmental mural 
application



27

THE NEW YORK TIMES MAGAZINE
EDITORIAL ILLUSTRATION

 //  Editorial

This editorial illustration explores themes of 
time and mortality. Our relationship with time 
is deeply personal, yet its passage is something 
we all experience together.
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Editorial illustration spread
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BEETHOVEN FESTIVAL //  Event Poster

Reimagining a Beethoven festival through the emotional rhythm 
of his music, this poster captures the quiet pause after a cre-
scendo—the suspended moment before tension returns. The 
design explores silence as anticipation.
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L //  APR 2024Environmental 

poster installation

Recognition:

  » USU Annual Undergraduate Exhibition October 2024
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MILLENNIUM TRILOGY //  Book Cover

Collector’s 
box set
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A cover system for Stieg Larsson’s Millennium Trilogy built 
from fragmented binary code that forms and dissolves into 
figurative imagery across the three volumes. The shifting 
code echoes the series’ central tension between institu-
tional corruption and the individuals who dismantle it from 
within. The collector’s box unifies the trilogy as the binary 
pattern continues uninterrupted across the spines, forming 
a stretch of breaking code.

Series cover 
designs



Designed and produced 
by Amanda Mortensen

Set in Montserrat and Karla

Created using Adobe 
InDesign, Illustrator, and 
Photoshop


